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A short video about GoodWorld

#donate makes it possible to give instantly to the 
causes you care most about, during the moment 
you’re inspired. 

As the pioneer of hashtag donations, we make it 
possible for anyone—individuals, businesses, 
influencers and more—to use their social network 
to fundraise for charity and turn giving into a fun, 
interactive experience.

About Goodworld
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https://www.youtube.com/watch?v=fBuVUc4Ziro&feature=em-upload_owner#action=share
https://www.youtube.com/watch?v=fBuVUc4Ziro&feature=em-upload_owner#action=share
https://www.youtube.com/watch?v=fBuVUc4Ziro
https://www.youtube.com/watch?v=fBuVUc4Ziro
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1. Tweet #donate at any GoodWorld partner 
nonprofit’s username

2. Receive instant reply on Twitter 
confirming your donation

1. Comment #donate on any GoodWorld 
partner nonprofit’s Facebook post

2. Receive instant reply on Facebook 
confirming your donation

How #donate works

 2017



© 2016 GoodWorld. All rights reserved. 4

#GivingTuesday by the numbers
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#GivingTuesday By The Numbers (2016)

1.5 million Donations

$168 million Donated (+44%  vs. 2015)

$154 Average gift

Sources: Wikipedia, Blackbaud, Giving USA, Whole Whale, Neon

#GivingTuesday by the numbers
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https://en.wikipedia.org/wiki/Giving_Tuesday
http://www.blackbaudnews.com/press-release/blackbaud-reports-most-successful-givingtuesday-yet.htm
http://givingusa.org/giving-usa-2015-press-release-giving-usa-americans-donated-an-estimated-358-38-billion-to-charity-in-2014-highest-total-in-reports-60-year-history/
https://www.wholewhale.com/tips/givingtuesday-stats-and-facts/
https://www.neoncrm.com/givingtuesday-2016-numbers/
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1. Tell your story to your audience
Update your audience, make them feel like they’re a part of 
your story. Share  the good you’re able to do with the 
donations they give you, but don’t over share!

2. Engage your audience directly
Don’t ask for donations out of the blue – make fans feel as if 
they’ve been a part of your efforts all along and need to lend 
a hand.

3. Keep your audience where they are
The average person spends nearly an hour a day on 
Facebook, don’t lose them with links to external pages and 
blog posts. #donate allows you to fundraise from your social 
audience and reach them where they are. 
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Why #donate?
#donate allows supporters to donate to you just by 
commenting on your posts. Use a call to action to #donate 
in your social posts for a fun way to engage and fundraise!

How it works (learn more):
1. You ask followers to #donate on Facebook and 

Twitter
2. They #donate just by commenting on your posts or 

replying to your tweets
3. GoodWorld processes the donation to your 

organization
4. The donation is deposited into your organization’s 

bank account within 2-3 business days

Social Media Engagement and Fundraising Best Practices & Pitfalls
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https://goodworld.me/how-it-works
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4. Keep your content fresh
Don’t use the same posts every day. Use images, gifs and 
videos - use Facebook Live once a week to give an in-person 
update on what your team is working on!

5. Give, Give, Give, Ask
Use a 3:1 ratio for giving information and asking for 
donation. For example: three days of updates, ask for 
donations on day four.

6. Lean on your team
Encourage your staff, board and volunteers to reshare your 
posts and retweet your tweets. Inner circles can help you go 
a long way!
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GoodWorld Credit 
GoodWorld Credit allows your team, personal networks and 
even donors to refer friends from the dashboard to give and 
receive $5 in donation credit. 

After a donor signs up from GoodWorld they have the ability 
to refer others through the Credit section at the top of their 
donor dashboard. 

Social Media Engagement and Fundraising Best Practices & Pitfalls
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https://www.facebook.com/facebookmedia/best-practices/live
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Create a great campaign
GivingTuesday is the perfect opportunity to launch your 
campaign with your supporters to build momentum early.
Download the Campaign Guide

Set specific goals
Given the national focus on giving on November 29, set 
aggressive goals for the day and for the end of the year. 
Think about what your organization needs and set a high 
bar.

Give your goal a story
Set a tangible goal that equals the financial one. For 
example: help us raise $5,000 so we can build five wells in 
rural areas.
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Best Practices: Social Media Fundraising
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https://gdw.io/donateCampaignGuide
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Have your resources ready
Take the time to build content and imagery. If you have the 
capability, make a video or two. Posts with compelling 
images perform much better than others.

Stand out and be loud
Do something different! Try Facebook Live, make a video, 
hold a contest. Whatever you do, get creative and engage 
your donors!

Recruit supporters
Recruit your biggest donors, volunteers, friends and family 
to help spread awareness on #GivingTuesday.
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Best Practices: Social Media Fundraising
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Celebrities and corporate partners can raise funds on your 
behalf. It takes 90 seconds to connect their Facebook page 
and they can become your ambassador on #GivingTuesday!
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Influencer & Corporate Strategy
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Start early
Don’t be afraid to mention #GivingTuesday two weeks out. 
You‘ll need all the help they can give on the big day.

Set a specific goal
For example, “We need to raise $10,000 to build a school in 
Uganda” or “We need to raise $25,000 to cover the winter 
costs of our dog shelters.”

Use #GivingTuesday to kick off EOY fundraising
Use #GT to kick off end of year fundraising plans
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Emailing your list
Email your donors two weeks before with your plans and 
tell them exactly how you want them to support you.

Posting on social
Post every other day starting 10 days in advance with about 
your goals and hint at the story you plan to tell. Target 
effective post times!

Best Practices: Fundraising on #GivingTuesday
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Bring your social fundraising efforts full circle and install 
GoodWorld’s Donate Button - fully included in your 
GoodWorld Membership.
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1. Keeps donors on your site
2. Two-click donations
3. CRM integrations

GoodWorld’s Donate Button
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We’re offering a free one-on-one consultation 
with a fundraising expert at GoodWorld.
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Request a one-on-one consultation

Still not sure where to start?
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https://gdw.io/CampaignSupport
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With #donate, you can turn every social post into a 
fundraising call-to-action. Use your presence on 
Facebook and Twitter to fundraise on 
#GivingTuesday and beyond.
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Sign up for GoodWorld

Need step by step help getting set up?

Download the Setup Guide

Not a partner yet? Join Goodworld!
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https://goodworld.me/non-profit/signup-ein
https://gdw.io/nonprofit-setup

